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Blow Out the Candles, Sell the Cake

marketing tools for many a product. This year, for example, Spinal Tap marked its all-im-
ortant 16¢h anniversary with a line of action figures. Some events were more momentous:

150,c:s  100ycas HOWARD

LI MIC M
JOI 1N SN

q NNIVERSARIES DON'T EXIST JUST FOR MEN TO FORGET. BI RTHDAYS BECOME POTENT

Jack Daniel's Firestone Tires Q: How do you cel-
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and a half, JD's spirits  of a nationwide tire recall?
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